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	Topic 0: Introduction

	Track 1 (1:27):	0.4 Speaking passionately

	Announcer:	Speaking passionately. For example: You are an avid Formula 1 racing fan. In your original talk, you say, 
	Speaker 1:	To me, very few things can compare to the excitement and the adrenaline rush of a F-1 race. You know that every driver could theoretically win the race, but at the end there can and will only be one winner.
	Announcer:	In your new talk, you say,
	Speaker 1:	To me, very few things can compare to the excitement and the adrenaline rush of deciding on the right marketing strategy. You know that every strategy could theoretically be selected, but at the end there can and will only be one marketing master plan.
	Announcer:	This was British English, now you’ll hear the same in American English. In your original talk, you say,
	Speaker 2:	To me, very few things can compare to the excitement and the adrenaline rush of a F-1 race. You know that every driver could theoretically win the race, but at the end there can and will only be one winner.
	Announcer:	In your new talk, you say,
	Speaker 2:	To me, very few things can compare to the excitement and the adrenaline rush of deciding on the right marketing strategy. You know that every strategy could theoretically be selected, but at the end there can and will only be one marketing master plan.



	Topic 1: Tourism

	Track 2 (1:31):	1.3 Performing like an actor

	Announcer:	Performing like an actor. Example 1 in British English
	Speaker 1:	Ladies and gentlemen, welcome to my presentation. As you know, I would like to talk to you about the scope and structure of tourism in Austria. But let me take a step back at the beginning of my talk. What exactly is it that we are looking at? What is tourism, actually? According to the Encyclopædia Britannica, it is ‘the act and process of spending time away from home in pursuit of recreation, relaxation, and pleasure, while making use of the commercial provision of services.’ I like this definition because I think it includes the most important elements people come to Austria for – recreation, relaxation, and pleasure.
[bookmark: _Hlk61255900]	Announcer:	Performing like an actor. Example 2 in British English
[bookmark: _Hlk61255977]	Speaker 1:	Tourism is the backbone of many countries’ economies. Sadly, it involves having to put up with tourists; and remember, tourists have been defined as “bothersome people from out of town who take pictures of anything and everything, annoy of all the locals and will stand in the middle of the road, block traffic and almost get hit by a car to take a bloody picture of a church.” Now this is a tongue-in-cheek definition, to be sure, but it does point to certain challenges …

	Track 3 (1:37):	1.3 Performing like an actor

	Announcer:	Performing like an actor. Example 1 in American English
	Speaker 2:	Ladies and gentlemen, welcome to my presentation. As you know, I would like to talk to you about the scope and structure of tourism in Austria. But let me take a step back at the beginning of my talk. What exactly is it that we are looking at? What is tourism, actually? According to the Encyclopædia Britannica, it is ‘the act and process of spending time away from home in pursuit of recreation, relaxation, and pleasure, while making use of the commercial provision of services.’ I like this definition because I think it includes the most important elements people come to Austria for – recreation, relaxation, and pleasure.
	Announcer:	Performing like an actor. Example 2 in American English
	Speaker 2:	Tourism is the backbone of many countries’ economies. Sadly, it involves having to put up with tourists; and remember, tourists have been defined as “bothersome people from out of town who take pictures of anything and everything, annoy of all the locals and will stand in the middle of the road, block traffic and almost get hit by a car to take a bloody picture of a church.” Now this is a tongue-in-cheek definition, to be sure, but it does point to certain challenges …




	Topic 1: Tourism	

	Track 4 (2:11):	1.4 The Re-Re-Ex-Ex principle

	Announcer:	Using the Re-Re-Ex-Ex principle – Repeat, rephrase, explain, and give examples – to discuss tourism trends. This is what you could say:
	Interviewer:	European tourism is slowly navigating the path to recovery. We are trying to get back to where we left off before the pandemic changed so many things in our lives and travelling behaviour. The experts at the European Travel Commission believe we’re on the right track for a number of reasons. One factor is pent-up travel demand – a lot of people have had to postpone trips and can’t wait to finally travel again. Happily, this is possible in most cases, as a result of ongoing vaccine rollouts, which have led to the gradual lifting of international travel restrictions. Moreover, the adaption of travel and tourism to operating alongside the pandemic, and coordination efforts among countries on travel protocols have been very helpful. For example, the Green Pass certificates many of us have on our mobile phones are valid everywhere in the European Union. However, we should not be too certain that everything will inevitably go back to pre- pandemic levels. There are indeed several issues that could keep that from happening. The potential disruption from new COVID-19 variants is only one of them. There are also concerns regarding geopolitical issues …
	Announcer:	For comparison purposes, the original text without the coloured elements:
	Speaker:	European tourism is slowly navigating the path to recovery, driven by pent-up travel demand, ongoing vaccine rollouts, the gradual lifting of international travel restrictions, the adaption of travel and tourism to operating alongside the pandemic, and coordination efforts among countries on travel protocols. However, the potential disruption from new COVID-19 variants, the concerns regarding geopolitical issues …
	Announcer:	This is too dense to take in. An audience will not be able to follow you if you talk like this. Besides, you will be done too soon!
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	Topic 1: Tourism

	Track 5 (1:16):	1.7 Working with quotes

	Announcer:	Working with quotes. For example, this is what you could say:
	Speaker 1:		“Travel makes one modest. You see what a tiny place you occupy in the world.” Gustave Flaubert, the French novelist, apparently saw tourism as more than a key economic sector. Indeed, tourism holds other promises as well. Travelling can result in new insights and a broader horizon on the part of the traveller. “Travel makes one modest.” However, is this really what happens in most cases?
			I would like to share with you some thoughts on recent developments in tourism and travelling.
	Announcer:	Or you could say:
	Speaker 1:		Gustave Flaubert once said, “Travel makes one modest. You see what a tiny place you occupy in the world.” Today I would like to talk about tourism and its consequences. People often focus on the economic effects of tourism, which is understandable. After all, it accounts for a large percentage of many countries’ GDP. But what about the effects of tourism on the individual traveller, on a personal level? 
			In the first part of my talk, I will … 
	Announcer:	This was British English.

	Track 6 (1:22):	1.7 Working with quotes

	Announcer:	And now the same in American English, example 1:
	Speaker 2:		“Travel makes one modest. You see what a tiny place you occupy in the world.” Gustave Flaubert, the French novelist, apparently saw tourism as more than a key economic sector. Indeed, tourism holds other promises as well. Travelling can result in new insights and a broader horizon on the part of the traveller. “Travel makes one modest.” However, is this really what happens in most cases?
			I would like to share with you some thoughts on recent developments in tourism and travelling.
	Announcer:	Example 2:
	Speaker 2:		Gustave Flaubert once said, “Travel makes one modest. You see what a tiny place you occupy in the world.” Today I would like to talk about tourism and its consequences. People often focus on the economic effects of tourism, which is understandable. After all, it accounts for a large percentage of many countries’ GDP. But what about the effects of tourism on the individual traveller, on a personal level? 
			In the first part of my talk, I will … 
	


	Topic 1: Tourism

	Track 7 (0:47):	1.8 Starting a presentation with a quote – (2nd bullet point)

	Announcer:	To do: Starting a presentation with a quote – 2nd bullet point – Sample solution in British English

	Speaker 1:	Russell Means, a Native American activist, once said, “It boggles my mind that tourists feel they have the God-given right to intrude everywhere.” He was right. Tourists should not be intruders. They should behave like guests, and show respect and consideration towards the people who live where they go on vacation. That’s what they should do. But do they?
		Today, I’d like to share with you some of my thoughts on the issue of tourism and intercultural exchange. First, I’m going to talk about the development of modern tourism as we know it … 

	Track 8 (0:43):	1.8 Starting a presentation with a quote – (2nd bullet point)

	Announcer:	Sample solution in American English
	Speaker 2:	Russell Means, a Native American activist, once said, “It boggles my mind that tourists feel they have the God-given right to intrude everywhere.” He was right. Tourists should not be intruders. They should behave like guests, and show respect and consideration towards the people who live where they go on vacation. That’s what they should do. But do they?
		Today, I’d like to share with you some of my thoughts on the issue of tourism and intercultural exchange. First, I’m going to talk about the development of modern tourism as we know it … 



	Topic 2: Smart homes, smart lives

	Track 9 (3:18):	2.4 Talking about the pros and cons of smart homes using linking elements

	Announcer:	To do: Talking about the pros and cons of smart homes using linking elements – Sample solution, British English
	Speaker 1:	Smart homes have been gaining traction on the market in the last few years. They are becoming more and more popular. However, not everyone is fully convinced of their benefits, and some critics have pointed out that there are number of downsides to them as well. So, let’s look at some of those pros and cons.
		What many people like about smart homes is the feeling of being safe and secure. It’s easily possible to turn off any appliances you may have left on inadvertently from your phone, for example while you’re on your way to work. Some of those appliances have even been designed to turn themselves off when not in use. Also, you can monitor your home, and your loved ones inside – which is usually a good thing! 
		Another argument in favour of this kind of technology is that it is often more cost- and energy-efficient than traditional home appliances and electronics. Connected appliances are designed to work with the least amount of energy needed, and provide feedback about how best to preserve energy – so this cuts down on gas, electric and water bills. One study claims that owners using smart home technology solely for thermostat control saved between 10%-30% on their energy bill!
		An additional advantage of smart homes is that they can boost inhabitants’ self-sufficiency. Elderly or disabled family members may be able to enjoy a higher quality of life that way. Digital apps let them control power appliances with voice commands, for example, so they can live more independently. 
		However, in spite of the numerous advantages of this technology, not everything is great about it. For starters, it can be really expensive to transform homes into smart homes. You’ll need to buy new appliances, devices, switches, and plugs to automate your lighting, climate control, security system, etc. Maintenance can be costly, too, as the technology used in those systems is more delicate and prone to high-tech malfunctions, which can be pretty nasty.
		Another aspect that many potential customers are unhappy with is that devices from different manufacturers might not get along. They might not sync with smart assistants, such as Alexa or Siri. And the more devices you acquire, the more apps you’ll have to download and create separate accounts for, which is tedious and burdensome.
		Besides, the fact remains that like any other internet-connected device, smart homes are at risk of being hacked. Each connected element notifies its corresponding app when it’s being used, sending a digital fingerprint to the router. This kind of data can be beneficial to anyone wanting to break in or spy on your once intimate home life. 
		Taking everything into account, it’s difficult to decide whether the benefits of living in a smart home outweigh its drawbacks and risks, or whether the potential problems make you long for less technological days. 


	Topic 2: Smart homes, smart lives

	Track 10 (2:45):	2.9 Pros and cons of smart homes – Disagreeing with others in a discussion

	Announcer:	To do: Pros and cons of smart homes – Disagreeing with others in a discussion – Sample solution
	A:	What I love about smart homes is that extra level of safety that they provide. It happens so often that I leave my house and then start wondering if I really turned off the stove. With a smart home, I can just check on my phone if everything is OK.

	B:	That may be true, but at the same time you increase the overall vulnerability of your house by exposing it to the entire world online. So many people could try to sneak their way into your system electronically. I just lock my house with my metal key, and there’s no way to unlock it without this physical key. No digital intruding!

	A:	I see what you mean. The way I see it, though, the benefits of smart homes clearly outweigh those potential risks. The systems are getting better and better, and it just doesn’t make any sense to cling to the old ways. Not using any of this technology that’s available at your fingertips is almost like refusing to drive anywhere because you might as well walk. 

	B:	Well, that’s one way of looking at it, but don’t you think the idea of people being able to find out what you’re doing at any given moment is a bit creepy? I’m not even talking about criminal hackers, I’m talking about the companies themselves. And some things are just plain ridiculous. I read an article about a journalist who tested a smart home. Once she didn’t sleep well, and then afterwards she got a report from her smart bed telling her that she got a low score and “missed her sleep goal.” I don’t know who wants that. I certainly don’t. 

	A:	Yes, I understand, but my opinion is that if you use your common sense, there are a lot of advantages to be gotten from these technologies. You can even save a considerable amount of money! I heard that according to an American study, home owners who used smart home technology only for thermostat control saved up to 30% on their energy bill. 

	B:	I can see what you’re saying, but I’m sure some things would be a lot easier and less complicated if people could just be smart themselves. Sometimes I’m afraid that the smarter our homes become, the less we use our brains and the more dependent we become on systems we don’t really comprehend.

	A:	You may be right, but I still think it’s cool that I can turn off my oven when I’m on the subway. In fact, let me check if it’s still on … Oops. Yes, it is. I’m so happy I’ve got a smart home.

	Announcer:	This dialogue was in American English.



	Topic 3: Companies & CSR (Corporate Social Responsibility)

	Track 11 (1:33):	3.4 Making facts appear especially interesting

	Announcer:	To do: Making facts appear especially interesting – Sample solution in British English
	Speaker 1:	Let’s talk about companies. Let me tell you, there’s more to this topic than meets the eye. For example, here’s an aspect you may not have thought about before. I read a paper just the other day that said that one of the central roles of business in society is actually to innovate. In our modern world, we are always in need of new sciences and technologies, as well as new ways of working and patterns of organisation. Isn’t it fascinating to look at companies from this perspective – as places where societies renew themselves, up to a point? Of course, this happens elsewhere, too, not just at companies; but still the basic concept is completely legitimate, I think. 
		Another idea that I find quite compelling is that companies – at least under ideal circumstances – contribute to people’s psychological welfare. Some businesses function as community hubs where people socialise and meet – coffee shops, restaurants and so on. It’s pretty straightforward that anything that facilitates social interaction is a positive force, as it can make people happy.
		Also, there are some really impressive facts when it comes to the sheer size of some of the multinational corporations. For example, it never fails to baffle me that the number of Walmart employees is greater than the entire population of Slovenia. Don’t you find that remarkable? 

 	Track 12 (1:33):	3.4 Making facts appear especially interesting

	Announcer:	Sample solution in American English
	Speaker 2:	Let’s talk about companies. Let me tell you, there’s more to this topic than meets the eye. For example, here’s an aspect you may not have thought about before. I read a paper just the other day that said that one of the central roles of business in society is actually to innovate. In our modern world, we are always in need of new sciences and technologies, as well as new ways of working and patterns of organisation. Isn’t it fascinating to look at companies from this perspective – as places where societies renew themselves, up to a point? Of course, this happens elsewhere, too, not just at companies; but still the basic concept is completely legitimate, I think. 
		Another idea that I find quite compelling is that companies – at least under ideal circumstances – contribute to people’s psychological welfare. Some businesses function as community hubs where people socialise and meet – coffee shops, restaurants and so on. It’s pretty straightforward that anything that facilitates social interaction is a positive force, as it can make people happy. 
		Also, there are some really impressive facts when it comes to the sheer size of some of the multinational corporations. For example, it never fails to baffle me that the number of Walmart employees is greater than the entire population of Slovenia. Don’t you find that remarkable? 



	Topic 4: Food & health

	Track 13 (1:40):	4.6 Giving an overview, rephrasing the instructions

	Announcer:	Giving an overview, rephrasing the instructions. British English. You could start like this:
	Speaker 1:	In his text “Junk Food Heaven”, Bill Bryson relates a trip to a U.S. supermarket with his British wife in the 1990s. They had recently moved to America. She kept bringing home fresh broccoli, but Bryson, the prototypical American, simply longed for, in his own words, “artificial bacon bits, cheese in a shade of yellow unknown to nature and creamy chocolate fillings, sometimes all in the same product”. 
		The question is, have we evolved since the 1990s, or do we still long for these things today? 
		Ladies and gentlemen, thank you very much for giving me the opportunity to share with you our vision for improving the health of the schoolchildren in Sacramento.
		Please allow me to briefly outline the structure of my presentation. I have divided it into three parts.
		I’d like to start by looking at the importance of good and wholesome food for our children. Why do they need and deserve better than what is being offered to them by the fast-food industry? What difference does what they eat make to them – and to us?
		In the second part of my talk, I would like to address some of the problems we’ve seen in this area. We will think about why, despite the recommendations of the WHO, only 25 percent of America’s children eat five servings of fruit and vegetables a day; and why 40 percent of kids are severely overweight.
		Lastly, I’ll talk about what we could do to …

	Track 14 (1:48):	4.6 Giving an overview, rephrasing the instructions

	Announcer:	Giving an overview, rephrasing the instructions. American English. You could start like this:
	Speaker 2:	In his text “Junk Food Heaven”, Bill Bryson relates a trip to a U.S. supermarket with his British wife in the 1990s. They had recently moved to America. She kept bringing home fresh broccoli, but Bryson, the prototypical American, simply longed for, in his own words, “artificial bacon bits, cheese in a shade of yellow unknown to nature and creamy chocolate fillings, sometimes all in the same product”. 
		The question is, have we evolved since the 1990s, or do we still long for these things today? 
		Ladies and gentlemen, thank you very much for giving me the opportunity to share with you our vision for improving the health of our schoolchildren here in Sacramento.
		Please allow me to briefly outline the structure of my presentation. I have divided it into three parts.
		I’d like to start by looking at the importance of good and wholesome food for our children. Why do they need and deserve better than what is being offered to them by the fast-food industry? What difference does what they eat make to them – and to us?
		In the second part of my talk, I would like to address some of the problems we’ve seen in this area. We will think about why, despite the recommendations of the WHO, only 25 percent of America’s children eat five servings of fruit and vegetables a day; and why 40 percent of our kids are severely overweight.
		Lastly, I’ll talk about what we could do to …



	Topic 5: Marketing & advertising

	Track 15 (0:27):	5.5 Learning to pronounce some tricky words
	Announcer:	Learning to pronounce some tricky words. British English
	Speaker 1:	Yes, English is weird. It can be understood though, through tough thorough thought.
	Announcer:	Learning to pronounce some tricky words. American English
	Speaker 2:	Yes, English is weird. It can be understood though, through tough thorough thought.

	Track 16 (1:42):	5.9 Discussing branding, using phrases to add emphasis
	Announcer:	Discussing branding, using phrases to add emphasis. British English. You could start like this:
	Speaker 1:	Look, Jane, you might not consider this important right now, but in the long run I’m sure it’s a good idea to build a brand for your business. And I’d be so happy to help you with it. I’ve done quite a bit of research, so I know a thing or two about branding and advertising.
		It’s great that Jane’s List has had such a good start. But let me emphasise one thing: Customer loyalty is a fickle thing, and you can increase your chances of customers returning to you by giving them something to identify with. You’re selling wonderful products at a great price, so those two P’s are taken care of. But promotion matters, too. You want to make sure that people choose your business over another, again and again. And there are two elements here that I would consider particularly relevant. First, you should create a story around your product range. There’s a quote by this American storyteller and entrepreneur. His name is Jonah Sachs. He says, “Your brand is a story unfolding across all customer touch points.” I think that’s a great way of putting it. Think about that. The other aspect, which I think has a lot to do with the first one, is that you should try to connect with your customers on an emotional level. That’s what branding is all about; it’s the essence of a brand. According to Marty Neumeier, a brand is really nothing but “a person’s gut feeling about a product.” So, why is this significant? Well – let me tell you why …
	Track 17 (1:40):	5.9 Discussing branding, using phrases to add emphasis
	Announcer:	American English. You could start like this:
	Speaker 2:	Look, Jane, you might not consider this important right now, but in the long run I’m sure it’s a good idea to build a brand for your business. And I’d be so happy to help you with it. I’ve done quite a bit of research, so I know a thing or two about branding and advertising.
		It’s great that Jane’s List has had such a good start. But let me emphasize one thing: Customer loyalty is a fickle thing, and you can increase your chances of customers returning to you by giving them something to identify with. You’re selling wonderful products at a great price, so those two P’s are taken care of. But promotion matters, too. You want to make sure that people choose your business over another, again and again. And there are two elements here that I would consider particularly relevant. First, you should create a story around your product range. There’s a quote by this American storyteller and entrepreneur. His name is Jonah Sachs. He says, “Your brand is a story unfolding across all customer touch points.” I think that’s a great way of putting it. Think about that. The other aspect, which I think has a lot to do with the first one, is that you should try to connect with your customers on an emotional level. That’s what branding is all about; it’s the essence of a brand. According to Marty Neumeier, a brand is really nothing but “a person’s gut feeling about a product.” So, why is this significant? Well – let me tell you why …


	Topic 7: Media & social networks

	Track 18 (0:47):	7.3 Starting a presentation with a hook

	Announcer:	Starting a presentation with a hook. This is what you could say: 
	Speaker 1:	What if we had to elect a new parliament on Sunday but didn’t know anything about the people and parties up for election except what they themselves told us? If we had no background information, no idea about their ideals, their historical roots, and their agenda, would we still consider this a free and fair election?
		It’s hard to imagine this scenario. The only way for us to be in this situation would be if there was a crucial element missing from our society: the free media. That’s what I’d like to talk to you about.
		I’d like to begin with a brief analysis of the role of the media in contemporary civilization ...

	Track 19 (0:48):	7.3 Starting a presentation with a hook
	Announcer:	And now in American English:
	Speaker 2:	What if we had to elect a new parliament on Sunday but didn’t know anything about the people and parties up for election except what they themselves told us? If we had no background information, no idea about their ideals, their historical roots, and their agenda, would we still consider this a free and fair election?
		It’s hard to imagine this scenario. The only way for us to be in this situation would be if there was a crucial element missing from our society: the free media. That’s what I’d like to talk to you about.
		I’d like to begin with a brief analysis of the role of the media in contemporary civilisation.



	Topic 10: The world of work

	Track 20 (1:01):	10.3 Persuading listeners, using rhetorical devices

	Announcer:	Persuading listeners, using rhetorical devices. British English. This is what you could say: 
	Speaker 1:	René Descartes, the famous 17th-century French philosopher, thought that animals were basically machines. Using them any way we want would certainly be okay, from this point of view, because what could possibly be wrong with using a machine?
		We’ve come a long way since then. We’ve begun to understand that animals can suffer, that they are intelligent, that they are more like us than Descartes would have deemed possible. We would no longer think of them as machines.
		Now, however, in a bizarre twist of perspective, it looks as though we’ve come to think of our employees as machines. We’ve stopped seeing them as humans in need of recognition, in need of appreciation, in need of support. That is a problematic, precarious perspective. It’s bad for our present employees, for prospective employees, and for ourselves.

	Track 21 (1:09):	10.3 Persuading listeners, using rhetorical devices

	Announcer:	Persuading listeners, using rhetorical devices. American English. This is what you could say: 
	Speaker 2:	René Descartes, the famous 17th-century French philosopher, thought that animals were basically machines. Using them any way we want would certainly be okay, from this point of view, because what could possibly be wrong with using a machine?
		We’ve come a long way since then. We’ve begun to understand that animals can suffer, that they are intelligent, that they are more like us than Descartes would have deemed possible. We would no longer think of them as machines.
		Now, however, in a bizarre twist of perspective, it looks as though we’ve come to think of our employees as machines. We’ve stopped seeing them as humans in need of recognition, in need of appreciation, in need of support. That is a problematic, precarious perspective. It’s bad for our present employees, for prospective employees, and for ourselves.
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